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Article 1
The background of the article is given as a study that purposed to describe the social marketing campaign that would increase walking especially among the low income society and the one that had high crime rates. This served as part of the positive action influencing today’s health. The target audience most was the community that had low income earners and had the challenge of increased crime rates (Wilson et al., 2013). The participants were African American adults from the age of 18 to 65 years. They were underserved civilians. The campaign strategy therefore aimed at increasing the marketing campaign that revolved around walking.
 The objectives of the campaign were to promote physical and mental health, social connectedness, safety, and confidence that could ensure that the community members walked regularly (Wilson et al., 2013). The objectives were derived from the 5P’s which included products, their prices, place, promotion and even positioning. 
The research here provided the underserved community members to express how they would prefer the campaign to be promoted. Through the 5’s they were able to give their suggestions on how walking could actively and positively impact on their health both physically and mentally (Wilson et al., 2013). The research worker also gave opportunity for future research since it outlined some of the essential elements that researchers could use to develop interventions that were culturally tailored to suit social marketing.
The barriers that were addressed here revolved around walking. In order to ensure that the barriers were solved one could walk for social reasons and also sometimes security was needed to ensure that the members walked without fear. The article findings or results were implemented in America in that most of the people were to walk more often and even the walks were chosen for charity works. Some of the walks included social works and political one that were meant to raise funds for the less fortunate. The outcome is also evident on how the physical and mental health was promoted through walking (Wilson et al., 2013). The research given on social marketing was funded by BioMed Central Ltd that offered license to the authors to submit and publish their work. On competition the authors declared that they had no competing interests.
Article 2
The research was funded by the Hawaii State Department of Health, Healthy Hawaii Initiative. The background of the research revolved around a statewide social marketing campaign that the key objective was to promote the increased physical activity and even nutrition. The time frame for the social marketing campaign was in 2007(Buchthal et al., 2011).  The target population was the multiethnic Asian and Pacific islander populations who could have substantial benefits from the tailored messages from the formative research.
The opportunity for the research is that it provided a platform to look at the variance in education level as well as income and how it affected the social marketing campaigns. This was done through having phone messages (Buchthal et al., 2011). There was a big challenge that existed for the people having knowledge gap and some of those affected were the one facing a poverty level of 130% and those having primary school level education. 
The implementation of the project was a success since the first finding that the issue of poverty was a problem meant that the problem needed to be solved to as to have successful campaign strategy among the targeted audience. The authors highlighted that they never intended to compete with their research work that they brought forth (Buchthal et al., 2011). The outcomes of the research work were that there was improved living status in that poverty levels were reduced and that people were motivated to up their education levels and skills. The strengths of the research is that the research tools used were compatible with the targeted audience. However, the weakness in it is that the researchers did not pose a question for further research on that area.
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